Media Contacts

Case Study 

“We’ll continue to use Answers.com’s content sponsorship program for clients as it increases visibility and provides them with a unique solution to branding within the search environment.”



— Rob Griffin, SVP US Director of Search for Media Contacts 

Campaign Summary 

 By integrating marketer content directly into Answers.com’s result pages, ad agency Media Contacts increased the performance of internet advertising campaign initiatives by successfully delivering digital content to site visitors.   

The goal was for Answers.com Content Sponsorship Ads to reach those consumers not necessarily looking for information about a particular topic, but for relevant and related information. 

Products/Solutions Used

· Content Sponsorship advertisements

· Category and Topic page targeting

Method

Media Contacts leveraged Answers.com’s content sponsorship program to reach consumers searching the site for relevant and related information for their travel client. Depending on the topic triggering the advertisement, visitors viewed one of three content units. The content units were designed to pique interest and then drive the users to the client’s website where they could find out more information about planning a visit. 

Before the launch, Answers.com’s ad sales team worked with Media Contacts to edit and tailor the content for the various sections where the ads would appear. Afterwards, they helped review the keyword portfolio and develop additional terms to be included. As the campaign progressed, the team was able to continually improve the performance of the campaign by adding or deleting terms or by shifting the placement of the content unit on a page.

Results

Over the course of the month-long campaign, the three content units that ran for Media Contacts had click through rates that were 300% to 600% above the average CTR of a typical banner ad. Answers.com demonstrated to the agency that users are interested not only in reading a client’s content, but also in seeing this content amongst other relevant information, which in turn drives highly qualified visitors to a brand’s site.

